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President’s Call to Action
BERRY SALE SUCCESS IS CRITICAL
It’s ‘Berry Sales or Bust’, and *me is
short to make this event a success.
By May 29th, our club needs an
average of $250 worth of fruit sales
per member to meet our goal.
I ask each of you to promote,
purchase and sell enough berries to con*nue support of
cri*cal community ac*vi*es in the coming year. With our
top two annual fundraisers canceled (Desert Rose
Invita*onal and the Deschutes County Fair), the next two
weeks will determine much of our planned income.
Everything from scholarships to sponsorships relies on our
success in powering up this funding source.
PLEASE reach out to neighbors, friends and rela>ves.
Share this link (also at redmondrotaryoregon.com), and
spread the word. Pull out your wallet, follow up with past
berry supporters, and ply your contacts with all the reasons
for suppor*ng this event. Sell, sell, sell. It’s that important.
We have some *ps in this newsleIer from club member
Paul, who has feverishly worked to make this fundraiser
happen. Whether you’re one of our newer members or a
seasoned seller, read up on ways to help assure we reach
our goal.
I’ve seen what our club can do when rising to meet a
challenge, and I am coun*ng on everyone to meet this one.
By NEXT week…..WE’VE GOT THIS!!!! ~ President Marv

B2B Rotary Style
Got your Business-To-Business (B2B) lis*ng in the District
directory yet? Under a rela*vely new program this year,
Rotary has created a District 5110 Business directory to
enable Rotarians to do business with other district
Rotarians. The program is being administered by the State
of Jeﬀerson E-Club led by Rotarian Dan Smith.
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The directory is intended to provide increased visibility for
both member-represented businesses and Rotary. AZer all,
who beIer to do business with than someone who shares
the same values and standards? Through search engine
maximiza*on and branding strategies, District 5110 hopes
to grow this tool into the powerful connec*ng force it can
be for our members, whether as a customer, business
owner or service provider.
At present there are over 500 businesses listed in the
directory. Rotarians who include business info in their
member proﬁle are already in the directory. If your DACdb
proﬁle does not contain a business lis*ng yet, register by
clicking here. The basic lis*ng is free; upgrade op*ons run
between $15-$45 per year for enhanced lis*ngs.
Each week, a District 5110 B2B member is featured on the
DACdb Home Page. Check out this week’s winner, Jan
Delimont, a real estate broker in North Bend. Who
wouldn’t want to do business with a Rotarian?
For more informa*on, members can go to the B2B site
(www.5110b2b.org), email Dan Smith: dan@dewaga.com,
or give Spike Biggers a call. It’s beneﬁcial for all concerned.

Trashy Times
Neither rain nor snow kept four
hardy Rotarians from donning
yellow vests and strolling
around downtown Redmond for
the latest liIer patrol s*nt. We
met in the post oﬃce parking
lot, and for the record, there
was no snow, no sleet, and
hardly any rain. There wasn’t a
ton of trash, either, but plenty of
cigareIe buIs. Just the same, volunteers were rewarded
by passing drivers with honks and hollers of thanks as we
walked designated sec*ons of 6th Street and Black BuIe
Avenue. As the leader of this task, member Butch Henry
claimed “rookie” status, but doled out bags, pickers and
instruc*ons like a pro to his three helpers. He extends his
thanks to Merle, Rocky and yours truly for joining him on
the streets, and was grateful to have had three back-up
volunteers, just in case. ~ Becky Lu

President’s Message

Club Training Assembly Coming Up

If you’ve already read and taken ac7on on our Berry Sale
campaign, then con*nue reading the rest of my report….

Are you registered for this
virtual conference? If not,
*me is running out. It’s easy
to register, click here and
click the boxes for the
s e s s i o n s y o u ’d l i ke t o
“aIend”, and you’ll receive
an email with the informa*on
needed to par*cipate from the comfort of your home. The
kick-oﬀ is at 6 PM on Thursday, May 28th, with many
oﬀerings for learning about Rotary ac*vi*es through Friday
and Saturday. Most sessions are about an hour in length.
There is no minimum or maximum number to select, and
there is NO COST TO REGISTER OR ATTEND.

Louise is home. 🙂 🙂 🙂 She’s doing
good, and so I’m doing good. We
con*nue to be
s i m p l y
overwhelmed by
your support
and well wishes.
I’m much busier
in diﬀerent
ways, now that I’m doing things
with and for Louise, which actually
helps. See Louise’s message to you
all, and know we’re both grateful.
On other fronts:
• Please hold Saturday evening, June 22nd on your
calendars for our year-end celebra*on. Our club has
had a very good year, even though the past couple of
months have been diﬃcult. The decision has not yet
been made about whether we will gather in person
or virtually, but it won’t be the same if you’re not
there. See details in Save The Date For Us in this
edi*on, and please plan to be part of the occasion.
• Many thanks to all who helped make our Family
Access Network grant challenge such a huge success!
With an idea that originated with our club, the Rotary
Club of Redmond took the lead. Between our club
and the other eight Central Oregon clubs involved,
we were able to parlay the $4,000 District
Disaster grant monies into $24,000.47 for local
families in need of food and sanita*on/hygiene
products. Our group raised more than any other in
the District, and I thank each of you for helping more
than exceed our goal. Great work!
• As I men*oned at last week’s mee*ng, club
leadership has been in contact with the Redmond
Kiwanis club in response to their generous $2,000
dona*on toward the FAN campaign. PE Keever, PN
Branigan and I met yesterday via Zoom with
representa*ves from Kiwanis to see how our clubs
may work together on future projects for the
beIerment of our community.

This is a great way to deepen your understanding of all the
ways you as a Rotarian can help further goals, whether
locally, regionally, or globally. Check it out!

What’s Cooking
With Memorial Day coming up, maybe you’re looking for
the perfect accompaniment to some lip-smacking ribs.
Since Butch shared his ribs recipe in an earlier newsleDer,
there’s no excuse for serving up a delicious rack or two of
barbecued ribs over the holiday. And now, we have an easy
tasty side dish for the occasion! This 7p, though….if the ribs
you’re serving are super spicy, go easy on the cayenne. If
being served with a milder main dish, then an extra dash
can’t hurt.

Rosemary Blue Cheese Potatoes
1 ½ lbs red potatoes, cut in ½ inch cubes
2 TBLSP buIer
2 TBLSP blue cheese
1 tsp minced fresh rosemary or ½ tsp dried crushed
2 TBLSP minced fresh parsley
Salt, pepper and cayenne pepper to taste
Cook potatoes 10 minutes in a pot of rapidly boiling water.
Drain and set aside.
Melt buIer and blue cheese, add rosemary. Combine
par*ally cooked potatoes and buIer mixture, place on an
ungreased baking sheet. Bake at 375 degrees 20 – 25
minutes. Remove from oven and sprinkle with parsley, salt,
pepper and cayenne. Mix well. Serves 6

A COVID-19 Pandemic Loss 😷
Deschutes County Fair canceled by County commissioners.

Berry Sales 101
For newer and even not-so-newer club members looking
to ﬁnd prospec*ve berry buyers, fundraiser Paul shared
some data and guidance about this year’s event.
Q: How many buyers have we had in the past, and where
did they come from?
A: We had 120 buyers last year, spread throughout
central Oregon. Just about every buyer knew a Rotarian
or were members of other local clubs. I encourage
everyone to look outside the Rotary circle for increasing
our poten*al market, but it’s great to have support from
all over our region.
Q: Which types of berries are most popular?
A: In the past, we sold more strawberries and marions
than blueberries, but not by a lot. Since the fruit will be
ﬂash frozen by the supplier, the good news is that this
may help avoid poten*al problems with mold seung in
during transport and delivery.
Q: What should club members know about the delivery
process?
A: Communica*ons will be key. No*ces should be sent a
month in advance with a “Save the Date” es*mated
delivery schedule, and a reminder when everything is
conﬁrmed. Customers oZen split the 28-lb pails of
strawberries among others or plan to use them right
away, so they should know the fruit will be par*ally or
fully frozen when picked up.
Q: What’s your best advice for members when ﬁguring
out where to look for poten7al buyers to meet our goal?
A: If you look at the numbers, we have more than 50
members in the Redmond club. If every club member
found 5 customers outside the Rotary circle to place an
order, that would more than double the number of
buyers we had last year. Extend that out, even by half
(250 x 1.5), and that would mean 375 buyers. Think what
impact that would have on this event!
For those club members who may shy away from
anything to do with “selling”, Paul oﬀered a great
reminder of another beneﬁt for approaching folks in our
personal contacts list besides the poten*al funds raised.
Our success as a club relies on visibility, as it provides the
plavorm from which we have the power to do good.
Doing good doesn’t need much selling. OZen, simply a
brief list of community causes supported by the club is
enough to get folks reaching for their virtual wallets. Add
a personal message to some email contacts, include the

link, aIach the ﬂyer, and share through facebook or other
social media. Then the hardest part will be wai7ng for the
delicious delivery.

SAVE THE DATE FOR US
The end of our Rotary year is fast approaching. Please
mark your calendars for Saturday June 22 star*ng at 4 PM.
While the decision hasn’t yet been made whether we will
meet in person or by Zoom, we will welcome our new
Board of Directors, cheer on our new leaders, and
celebrate the many ﬁrsts of this club while showing our
apprecia*on as part of the annual award ceremony.
If we meet in person, the event will be held from 4 PM – 7
PM. If we Zoom in, a scaled-down celebra*on will be
scheduled at 4:30 PM and last about an hour.
Don’t miss it, either way.

History of Rotary Motto
The ﬁrst moIo of Rotary Interna*onal, “He Proﬁts Most
Who Serves Best," was approved at the second Rotary
Conven*on, held in Portland, Oregon, in August 1911. At
about the same *me, Ben Collins, president of the Rotary
Club of Minneapolis, Minnesota, commented that the
proper way to organize a Rotary club was through the
principle his club had adopted -"Service, Not Self." These
two slogans, slightly modiﬁed, were formally approved to
be the oﬃcial moIoes of Rotary at the 1950 Conven*on in
Detroit- "He Proﬁts Most Who Serves Best" and "Service
Above Self." The 1989 Council on Legisla*on established
"Service Above Self" as the principal moIo of Rotary, since
it best explains the philosophy of unselﬁsh volunteer
service. And so it is today: “SERVICE ABOVE SELF”

Just for Laughs - Code Red
A man calls 9-1-1. When the dispatcher picks up, the man
yells, “You have to send the ﬁreﬁghters immediately.
There’s a ﬁre!” “Okay, sir,” the dispatcher says. “But
please, tell us how to get to you.”
Puzzled, the man asks, “What, you don’t have those big
red trucks anymore?
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